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Design ideas for the real world
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Color Control

6 EASY STEPS

Mastering Type

KEEP IT IN THE FAMILY

Special Effects
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It’s official: PageMaker 7.0 will be
the last update of Adobe’s popular
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Conquering the
“blank-page” scenario

publishing software. While no new While these pluses in the package

versions beyond 7.0 will be forthcom-  are valuable, the major appeal for
ing, legions of PageMaker users can many current PageMaker users will
take solace in an exclusive upgrade to be the template browser and more
InDesign CS.

Adobe calls it the InDesign CS
PageMaker Edition, and the attrac-

tion for fans is more than just a

than 80 professional templates cre-
ated by leading designers just for
this offer. Designers from Adams
Morioka, CMCD, Concrete Design
reduced-price upgrade ... though the Communications, Gee + Chung,
cost drops to $349 from $699 for the

standard edition. The new edition for

HarperCollins, Mucca Design, Scott
Design, and studio blue have contrib-
uted what amount to flexible iden-
tity suites, and the special template

PageMaker owners also provides an
array of useful capabilities and exten-

sive training materials for those new to  browser aids in accessing and
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Restaurant Identity

Matteo Bologna, founder and
principal of Mucea Design, selectsd
these templates for ther versatity
and watmth—plus they offer an
clegant starting point for many
of the pieces required in a restau
rant or bakary identty. 8ologna
derlying design aesthetic wil work in a-

o, 30 the templates can be used by anybady,

InDesign. Among the features:

Extended conversion support for
PageMaker 6.0 documents (as well
as 6.5-7 and QuarkXPress 3.3-4
files already in InDesign CS)
InBooklet Special Edition plug-

in that automatically rearranges

a document’s pages into printer
spreads, with complete control over
margins, gaps, bleeds, creep, and
crossover traps. This approximates
PageMaker’s well-liked Build
Booklet command.

Automated bullets and number-
ing that update dynamically when
changes are made (allows adding
bullets from a different font)

Data merge for customized publica-
tions like direct mail and catalogs
A Position tool that resizes and
moves images and their frames like
the Crop tool in PageMaker
Ability to switch keyboard short-
cuts in InDesign CS to match
PageMaker shortcuts

A PageMaker-type toolbar to access
commands with icons similar to
those in Acrobat and Word

Total Training video instruction
discs to help users’ transition

organizing them.

Compelling reasons
The advantages of InDesign’s close
integration with other Adobe prod-
ucts such as Photoshop, Illustrator,
and Acrobat are well-established, and
InDesign’s native features are con-
tinuing to win converts (error-prone
editors especially like the multiple
undo’s). Potential buyers will need to
weigh their desire for InDesign fea-
tures against their own situations and
capabilities, such as whether they’re up
for switching to Mac OSX, a require-
ment for InDesign CS.

Those choosing the InDesign CS
PageMaker Edition route should ben-
efit from leveraging existing knowledge

of Adobe products to hit the ground

running in InDesign. (2]




