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exhibit 

1 Orange Wednesday TV spot 

" I n February, 2009, Orange launched a 

ca mpai gn to remind peo ple of its popular 

Orange Wedn esdays offer. Starrin g t he 

Wi cked W itch of the West and shot doc­

um enta ry sty le, the TV spOt introduces us 

to the Witch and her fr iend Vicki. We 

chose the W icked W itch of the West as 

she's one of the most famo us film 

baddi es of a ll tim e," sa id Magn us Djaba , 

directo r of development a nd partner a t 

Fallon. "She's so meo ne you might not 

ex pect to have mu ch of a soci al li fe , but 

thro ugh her fri endship w ith Vi cki we 

see that , even for baddi es, fi lms rea ll y are 

bette r wi th fri ends." 

" Lonely Friends" :60 

(Open on the two fri ends sitting on a couch) 

Witch : Being wicked doesn't help. It"s not been 

easy making fri ends. 

(Cut to th em sitting in the park . Toto look-alike 

barks at the Witch) 

Witch (VO): Then I m et Vicki. I am w ho I am 

beca use of Vick i. 

Vicki : She's different than th e other kinds of 

fri ends I've had. 

(Cut to a video game. Cut to friend s throwing 

leaves. Cut to fri ends with Winged Monkey) 

Vicki: W e ju st like doing stuff together. We go to 

the cinema a lot. 

(Cu t to the theater) 

M anager: Always very pleasant, we ll -behaved . 

Witch : We often go on a Wednesday. Orange 

does a two-for-one offer on a Wednesday. So we 

always go. 

Vicki : W e have the exac t sa me tastes. I don' t like 

romantic comed ies and film s about dirty cops. 

Anncr. (VO): Any cus tomer. Any mate. Any 

Wed nesday. Orang e. 

Super: Film s are better with fri end s. Orange . 

Together we can do more. 

Dave Day, Fallon/Ri chard Flintham, Fallon/ 

Lawrence Seftel, Fallon, crea tive directors; Hank 

Perlman, Hungry M an, d irec tor; M att Buels, 

Hungry Man, producer; Gemma Knight, Fallon, 

agency producer; Hungry M an (New York , NY) 

production company; Fallon London , ad agency. 

2 Target Book Club branding/in-store 
packaging 

" Bookmarked is the Target book cI u b, 

enco uragin g gues ts to di scover and enjoy 

grea t books through th e formation of 

individual clubs," sa id designer Ri chard 

Boynton . "On the success of ini tia l 

branding efforts (the m ark , logotype, 

sig nage, etc. ), Target wanted to ex pand 

beyo nd th e books into accesso ries-such 
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as book lights and mag nifi e rs. The 

pac kaging syste m was d evelo ped to 

showcase th e actual product in co ntext, 

w ith straightforward diagrams on th e 

back for instru ctions a nd use. T he 

packages c rea te a more compelli ng and 

e ngaging sto ry than the traditiona l 

p hotog raph of the product in-use 

app roach and , in th e case of the m agn i­

fi e rs, gives the consumer a literal exam p ie 

of its benefits. Behind each product 

text a re ta les of read ers w ho 'w ith the 

Ai ck of a sw itch' are sudd enl y a nd m ira­

cul ous ly ab le to see ' th e tex t, p rev iously 

too sma ll a nd dimly li t to be read. '" 

Richard Boynton, designer; Richard Boynton/ 

Jason Langer/Sco tt Thares, crea ti ve directors; 

Wink (Minneapoli s, MN). design firm . 

3 Off-Site Records Management 

"Off-S ite Reco rd s Management asked us 

to des ign th e sto rage boxes it provides 

custo mers. As these boxes rem a in in the 

custom er's offices prior to being shipped 

to th e storage fac ility, th e ass ig nm ent 

prov ided an o pportunity to transfor m a 

uti lita ri a n object in to a 'moving bi ll ­

board ' fo r th e company, " said creative 

directo r Ea rl Gee. " We used Off-S ite's 

d esc ripti ve name as an overlapp in g, 

laye red g rap hi c to create a m etaphor for 

custom ers movi ng thei r docu ments 

'off-s ite,' e nab li ng the individual boxes 

to form a co ntinuous patte rn when 

stacked. On th e lid , th e logo's c ircle of 

dimens iona l boxes symbo li zes infor­

m ation storage and retr ieva l. O n th e 

bottom , the logo's s ix-s ided shape o ut­

lines the box assembly in six simple steps. 

Printing Aexographi c o n corruga ted 

stock was chall enging, but o ur fa bri ­

cato r did an excell ent job of keeping 

th e ove rl apping laye rs of ink in registe r. 

C usto me r res ponse has bee n ove r­

whelmingly positi ve, and the boxes 

have beco m e a n importa nt source of 

reven ue and new cI ients for Off-S i te. " 

Earl Gee, design er/c rea tive direc tor/i ll ustrator; 

Gee + Chung Design (Sa n Francisco, CAl. 

design firm . 



2 

3 

Communication Arts 81 


